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TO STUDY EFFECT OF INCOME ON SELECTION
AND USE OF SOFT FURNISHING

BY HOMEMAKER OF THE MEHSANA CITY

* Hemlatta J. Patel *Mital G. Patel

The purpose of home furnishing is to maké¢hree diferent areas of Mehsana Cityn present
our home livable by enhancing the apperance sfudy independent variable which was related to
interiors by combing beauty andincome of the respondents of the family and de-
functionalism.Home furnishing is very important tgqpendent variables considered were as followed
human beings in this changing society becauseurces of obtaining knowledge regarding soft fur-
this is one of the methods of living in the societynishing; To study factors kept in mind while using
This shows individual's latent talents and creativitgoft furnishing, to study reasons for using soft
and we learn to be economical and derive maxurnishing, To study level of satisfaction by using
mum satisfaction. and doing interiors of home by soft furnishing.

IMPORTANCE OF STUDY -Present study in- The three income group with other factors of fur-
vestigation may prove useful for the manufacturesshing which was analysed by correlation and
by supplying them sufficient knowledge about varianalysis of variance with one way
ous type of materials, colours, cost and texture RESULT AND DISCUSSION-It can be seen
etc. Which are mainly liked by upper middle andhat distribution of respondents in three income
higher income group of families. This will helpgroup was as follows. The three income group
them to increase their production and sale, henaere Rs. 15,001 to 25,000, Rs. 25001 to 35,000 and
consumer behaviour can become the principle &s. 35001 to 45000 and the distribution of respon-
priority for business. It is hoped that the results afents was 37, 44 and 19 respectiv@gble show-
the present study would be helpful to the teacheirsg Sources of information regarding interior
and students through providing them specific infoldecoration. 72.97% had obtained information from
mation of soft furnishing materials and thus givindriend relatives and neighbour in 15,001 to 25,000
the latest knowledge pertaining to the various likRs. group of respondents 56.81% had obtained in-
ings. formation from magazine advertisement in group of

OBJECTIVE OF THE STUDY- To study 25,001 to 35,000 Rs. and 42.10% more collected in-
about using soft furnishing by higher incomdormation regarding interior decoration from any
group family of homemaker of Mehsana city other sources. Any other sources were architect,

HYPOTHESIS OF THE STUDY- 1.There will interior decoration and carpentors. 26.31% were us-
be no significant change occur between family irnng media of movies andielevision serial for inte-
come of the respondents and selection of differentr of home in 35,001 to 45,000 Rs. group of family
soft furnishing materials. 2. There will be no influ-of the respondents. very few respondents used
ence of the family income of respondents on mediaovies andT.V. Serioul in other two group of in-
from which they obtained information for selectiocome. When F test was applied on hypothesis
of soft furnishing. "there will be no significant relation between in-

METHODOLOGY- Mehsana city was selectedcome and information obtained from sources of in-
for the purpose of investigation and selection derior". The result got significant and hypothesis
sample was done on the basis of different areasvias rejected so there will must be relation between
Mehsana city Sample consisted of 100 houses imcome of the respondents and sources of interior
different areas. This investigation included thredecoration in the home. It was cleared from the
rooms viz. drawing room bed room and diningable majority 80% respondents from all class of
room. The interview schedule was consist infformancome reported curtain increase the beauty of
tion regarding knowledge related softe furnishingpom and it was decorative purpose and 83% re-
of the different areas of house. In this schedukpondents were that it was protected from extremi-
fifteen samples were selected for pilot study in ies of weather Very few 32% respondent
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averagelly from all income group gave importancand reasons for using particular texture.

to curtain for privacyWhen F test was applied on SUMMARY AND CONCLUSION : -A major
hypothesis. "There will be no significant relatiorportion of our time is spent at home and
between income and reasons to use curtain tinoughfully decorated home should provide
home." The result got significant and hypothesiseeded comfort, pleasant surroundings. The
was rejected so there will must be relation betwegmesent study respondents from different areas of
income of the respondents and reasons to use dviehsana were selected. Sample consisted of 100
tain in home. It was observed from table mainlyespondents. The three income group were Rs.
neutral colour used for all furnishing in all rooms15,001 to 25,000 Rs. 25,001 to 30,000 and Rs. 35,001
In drawing room mostly warm colours were used ito 45,000 and the distribution of respondents was
all class of income group. In bed room coo87, 44 and 19 respectivelit was observed from
colours and neutral colours were used among threble that regardless of the income, husband play
group of income but warm colours were not founchost dominant role in choice and purchase regard-
more. In dining room mostly neutral colour foundng the soft furnishings than wives. Minimum
in all categories of income group and warm andumber of daughters/sons take part in choice and
cool colours were seen minimum houses. It wgsurchase regarding the soft furnishing and
clear from the table that nearly 76% respondentsrnitures. Maximum number of respondent from all
within three income group used particular texturthe income group use curtains to protected from
because it is durable and makes room decoratiextramities of weatheto decorative the room beau-
Only 10% of them used as it is not too costly andfully. When F test applied which should insignifi-
easy to take care oWery few of them used be- cant result. It was observed from the table that
cause it obserbs and reflects light. Nearly 85% reaainly neutral colour used for all furnishing in all
spondents within three group used because thisre®ms. In drawing room mostly warm colours were
in fashion these days. 35001-45000 Rs. group resed is all class of income group. In bed room coal
spondents not bothered about cost. When F testiours and neutral colours were used among three
was applied on hypothesis "There will be no influgroup of income but warm colours were not found
enced of income on reasons for using particulanore. The result depicted that maximum number of
texture in home by the respondents.” The F valuespondents from all the income group use particu-
was significant so hypothesis was rejected, dar texture for because it is durable and in fashion.
there will not established relation between incom&/hen F test was showed significant result.
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